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LAKE GENEVA TOURISM COMMISSION 

Monday, March 10, 2025 - 4:00 PM 
Lake Geneva City Hall; Council Chambers 

 
Members: 

Chairperson Brian Waspi, Shelley Rowell, Troy Migut, Zakia Pirzada, Alderperson Fesenmaier and 
Alderperson Stoodley; Ex-Officio Members: Mayor Todd Krause, Comptroller Laura Pisarcik, and VISIT 

Lake Geneva President Stephanie Klett 
 

AGENDA 
 
 1.  Call to Order 
      
 2.  Roll Call 
      
 3.  Comments from the public limited to 5 minutes, limited to items on this agenda 
      
 4.  Approval of the minutes from February 10, 2025 
      
 5.  Update from Heather Jones (Independent Contractor for Tourism Commission) Meet at the Lake 

Promotional Activity 
      
 6.  Update from Tourism Entity (VISIT Lake Geneva) on Promotional Activity, Calendar, and Hotel 

performance 
      
 7.  Update from Lake Geneva Business Improvement District (events and mission) 
      
 8.  Written financial update regarding Room Tax Dollars Collected, Financials, current Budget & 

Disbursements, list of outstanding (unpaid) tourism grants awarded 
      
 9.  Discussion/Action on Tourism Promotional Grant Program and Requests: Maximum ten (10) 

minute presentation per request: 
      
 a.  Wee Whiskey Fest; Geneva Lakes Whiskey Club 
      
 b.  Wisconsin Cheese Festival; Lake Geneva House of Music and Adams Publishing Group 

(continued from February 10, 2025) 
      
 c.  Lake Geneva Taco Fest 2025; Lake Geneva House of Music and Adams Publishing Group 

(continued from February 10, 2025) 
      
 10.  Final Event Evaluations from organizations receiving Tourism Grants 
      
 a.  Lake Geneva Winter Bridal Expo 
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 11.  Tourism Commission related forms, paperwork, and grant procedures review 
      
 12.  Future Agenda Items 
      
 13.  Next Meeting Date and Time: Monday, April 14, 2025, at 4:00 pm 
      
 14.  Adjournment 
      
 

A quorum of the Council may be present; however, no official Council action will be taken. 
Requests from persons with disabilities who need assistance to participate in this meeting should be made to the City Clerk’s 

office in advance so that the appropriate accommodations can be made. 
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TOURISM COMMISSION MINUTES 

Monday, February 10, 2025 

COUNCIL CHAMBERS, CITY HALL 

 
Meeting was called to order by Vice Chair Pirzada at 4:06 p.m. 

 

Roll Call  

Present:   Vice Chair Zakia Pirzada, Alderman Fesenmaier, Alderman Stoodley, Shelley 

Rowell; Stephanie Klett (Ex-Off), Mayor Krause (Ex-Off) 

Absent: Chair Brian Waspi, Troy Migut, Comptroller Laura Pisarcik (Ex-Off). 

 

Comments from the Public limited to 5 minutes, limited to items on the agenda:  None. 
 

Approval of Tourism Commission minutes from January 13, 2025 

Motion by Stoodley, second by Pirzada, to approve the minutes from January 13, 2025, with a 

correction of attendees from former Mayor Klein to current Mayor Krause. Unanimously 

carried. 

 

Heather Jones, Independent Contractor for Tourism Commission, Meet at the Lake 

Promotional Activity 

Jones reviewed her monthly report included in the packet. Site sessions were up by 32%. There 

were 200 active inquiries (only 99 last year for the same period) possibly due to a new Zola 

subscription which may include “fluff” inquiries. LakeGenevaHotels.org website had an increase 

of 21 site sessions. The mid-winter social media campaign runs through April and will be 

refreshed shortly with new pictures. 

The Wedding Expo was filled the Riviera to capacity. Heather will be looking to expand the 

space used for next year’s event. Jones explained that capacity varies depending on the set-up 

(i.e. band, food, etc.) but averages between 230 to 260 people.  

 

Update from Tourism Entity – Visit Lake Geneva 

Deanna Goodwin gave details regarding the enormous success of the 30th Annual Winterfest. 

Huge crowds and lots of media attention. Klett had received questions about moving the event 

due to weather, but other national and state sculpture contests are already scheduled in the weeks 

before or after the Lake Geneva date. 

Restaurant Week is quickly approaching in mid-April.  

Website visits are up 30%. Facebook reach was almost 6 million with over 75,000 followers.  

Their email open rate was 31% surpassing industry standards. The new weekly email of “events 

only” is close to 2000.  

The “Lake Geneva” photo op statue placed in the Brunk Pavilion during the Winterfest event 

needs a permanent location. Visit will work with City staff for the perfect spot in Flat Iron Park! 

Earned media (included an extensive list). 
 

Update from Lake Geneva Business Improvement District (BID)  –  

No representative to speak nor report in the packet. 

 

Written financial update provided by City Comptroller 

The Room Tax comparison between yearend 2023 and 2024 showed a net gain of almost 

$57,000. 

Balance Sheet from December 31, 2025 

Page 3 of 94



Tourism Commission MINUTES February 10, 2025   Page 2 of 2 
  

Total Assets $1,255,529.13 

Restricted Fund Balance - $907,882.50 

 

Tourism Promotional Grant Program and Requests  

Art in the Park – Geneva Lake Arts Foundation 

Jeff Russart explained the event in its 45th year. The marketing budget increased from last year 

with line item changes rather than vendors. The money generated from the event helps keep their 

current space open on Broad Street. 

Motion by Pirzada, second by Stoodley, to fund the grant for $22,280. Unanimously carried. 

 

Wisconsin Cheese Festival – Lake Geneva House of Music and Adams Publishing 

Chris Buttleman and Rob Ireland talked about the 2nd annual event for May 2025. Last year’s 

event showcased a cheese sculpture. Using placer.ai they estimated that 15% of their attendees 

stayed at City of Lake Geneva hotels. Pirzada asked about the lack of cheese variety and choices. 

Buttleman responded their goal is to do better. They are adding Madison as a target for 

marketing. Fesenmaier pointed out that they had not heard back from the Geneva Township 

Tourism Commission (as noted in the application).  

Motion by Fesenmaier, second by Pirzada, to continue the grant request to March. Carried on a 

3 to 1 vote. 

 

Lake Geneva Taco Fest - Lake Geneva House of Music and Adams Publishing 

Chris Buttleman and Rob Ireland explained this $25,000 grant request with a predicted overnight 

stay of up to 600 for the 5th annual September event. They pointed out the updated marketing 

plans that include bi-lingual ad buys. Fesenmaier asked about the amount of last year’s grant and 

was told it was $15,000. The same concern regarding the Geneva Township Tourism 

Commission funding was raised. 

Motion by Fesenmaier, second by Pirzada, to continue the grant request to the March meeting. 

Unanimously carried.  

 

Final Grant Evaluations from organizations receiving Tourism Grant 

2024 World’s Tallest Glass –  

The evaluation included in the packet displayed a good diversity of marketing. The shuttle to the 

City of Lake Geneva hotels was a success. Missing was a detailed report from placer.ai 

(subscription funded by the Commission). 

Chair Waspi will be asked to call Alex Binanti for an update and future reports.  

 

Tourism Commission related forms, paperwork, and grant procedures review 

None 

 

Future meeting agenda items and next meeting date –  

Monday, March 10 at 4:00 PM   

• Wisconsin Cheese Festival  

• Lake Geneva Taco Fest 

• Note:  Include Future Meeting Date on the agenda 

 

Motion by Pirzada, second by Stoodley, to adjourn at 4:57 p.m. Carried.  

 

Respectfully submitted,   

Alderman Fesenmaier, Secretary 
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 Riviera Ballroom/MATL Update- Tourism Commission Meeting 
March 2025  

 
Marketing Update 

 Website Analytics Update: Past 30 Days: 
o Site Sessions: 1,374(-18%) 

 Site Sessions by traffic source  
1. Google (527) 
2. Direct (396) 
3. Social Media Ads (160) 
4. Visit LG (68) 
5. Bing (32) 

o Active Inquiries: 63, 71 recorded for January 2024  
o Avg. Session Duration: 3m 15s (+3s) 
o Site Bounce Rate: 61 (+15%) 

 
 WeddingWire & TheKnot: February Stats  

o  143 Visitors  
o 18 Link Clicks 
o 11 Saves 
o 17 leads  

 

 Hotels & Lodging Analytics Update Past 30 days: 
o 67 Page Views (-19 from last month)  
o Avg. time spent on page: 3min 43sec (-15sec) 

*Reports generated on March 5th 
 

  www.lakegenevahotels.org Analytics  
o 89 Site Sessions (+38) 

 (49) Direct  
 (32) Trading Source (Balloon Build?) 
 (10) Facebook  
 (4) Google 

 
 Social media campaign started December 15th, running until April 15th.   

Sales Update 

  2018 2019 2020 2021 2022 2023 2024 2025 2026 

Weddings 45 28 9 54 55 52 43 43 14 

Social 4 1 0 1 5 4 5 3 2 

Corporate 4 2 1 1 2 3 1 2  

Non-Profit 7 10 0 3 1 5 4 5  

Event Total 60 41 10 60 62 64 54 53 11 

Cancellation Total 0 0 40 11  3 2 4 1 

Rescheduled 0 0 20 4  1 1 1  

Comp    5 2 5 6 6 8  

Pending Comp Req        1  
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● Sales by year February 2025:  

 2025 Events- Contracts returned; two weddings, one social and one non-profit.  One event 
contract out for signature (social).  

 2026 – Four wedding contracts returned. Two contracts out for signature. Once social event 
cancellation.  
 Last Year- Reported on March 5th; 50 events booked for 2024 and 5 events booked for 2025. 

 

ACTUAL RIVIERA BALLROOM REVENUE BY YEAR  

CITY OF LAKE GENEVA RIVIERA REVENUE (NET REVENUE AFTER TAX)  

2019   2020   2021   2022   2023   2024            2025 YTD  

$99,792.62  $29,095.71  $162,926.92  $286,754.23 $308,151.03     $260,375.56        $229,431.48 

CATERING REVENUE 

$14,688.76  $4,337.68   $32,970.09  $46,691.72   $48,795.80          $47,914.74           $475.00 
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Lake Geneva Tourism Commission 
MARCH 10, 2025 

VISIT Lake Geneva Update 
 

 
Partner Events 

• Monthly Partner Meeting - March 18, 8-9am at The Abbey Resort 
 
Public Events  

• Lake Geneva Restaurant Week – April 19-27 
• Concerts in the Park – Thursdays June 26 – August 7 
• Electric Christmas Parade – December 6 

 
Earned Media Highlights - FEBRUARY 
 

• WorldAtlas.com | The 7 Friendliest Little Towns in Wisconsin 
• WSAW TV Wausau | Numerous events happening this weekend in Wisconsin 
• TMJ4 Milwaukee | Wisconsin Weekend in a Minute 
• Milwaukee Journal Sentinel | What's the most romantic place in Wisconsin?  
• OnMilwaukee.com | Urban spelunking: Revisiting now-reopened Yerkes Observatory 
• WorldAtlas.com | Top 10 Wisconsin Towns to Visit in 2025 
• MSN.com | Winners chosen for Lake Geneva Winterfest & America’s Snow Sculpting Invitational 
• WMTV 15 NBC – Madison | Winners chosen for Lake Geneva Winterfest 
• Racine County Eye | Top 5 romantic winter getaways in Wisconsin 
• Beloit Daily News | Wisconsin team takes first place in snow sculpting event 
• Fox6 Milwaukee | Lake Geneva Winterfest snow sculptors battle each other, temps 
 
Marketing Metrics – FEBRUARY 2025 
 
WEBSITE – VisitLakeGeneva.com 

 

• Visitor Sessions – 153,760 (-3.1%) | YTD 398,322 (+15.0%) 
• Pageviews – 363,533 (-13.3%) | YTD 914,775 (+1.2%) 
• Users – 112,992 (+0.8%) | YTD 285,871 (+9.3%) 
• Online Guide Visits – 1,076 | YTD 2,567 

 
• Top Pages     

1. Events    64,994 Pageviews 
2. Home    60,101 
3. Winterfest    28,570 
4. Things to Do | Winter Activities  11,358 
5. Weddings    11,355 
6. Things to Do    11,058 
7. Winterfest | Program   8,375 
8. Meetings    7,426 
9. Stay | Hotels & Resorts   6,390 
10. Events | Events This Week  5,472 
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• Top Cities    

1. Chicago    30,958 Users 
2. (not set)    4,971 
3. Milwaukee     3,120 
4. Minneapolis    2,390 
5. Ashburn    2,173 
6. Lake Geneva    1,334 
7. Detroit    1,109 
8. Madison    961 
9. Dallas    886 
10. Los Angeles    736 

 
SOCIAL MEDIA 

• Facebook – 75,446Followers (+296 MoM) | Monthly Reach 1,561,511 
• Instagram – 17,449 Followers (+229 MoM) | 86,430 Monthly Reach  
• X – 3,527 Followers (+11 MoM) | 670 Monthly Impressions  
• LinkedIn – 1,828Followers (+18 MoM) | 1,829Monthly Impressions  
• TikTok – 2,698 Followers (+55 MoM) | 30,400 Monthly Views  

 
EMAIL SUBSCRIBERS  

• Subscribers – 52,324 
• Open Rate – 29.4% 

 
VISITOR CENTER ACTIVITY 

• Phone Calls – 216 (-203) | YTD 547 (-230) 
• Walk-ins – 1,391 (-331) | YTD 1,905 (-220) 
• Emails – 714 (-64) | YTD 1,510 (-255) 
• Visitors Guides Fulfilled – 628 (-58) | YTD 1,558 (-196) 

 
 
Hotel Performance  
 
2024 December 

• Occupancy - 41.4% (-0.7%) | YTD 53.3% (+2.9%) 
• ADR - $188.10 (16.3%) | YTD $191.67 (-2.2%) 
• RevPar - $77.92 (-7%) | YTD $102.07 (+0.7%) 

 
2025 January 

• Occupancy - 40.6% (+14.1%)  
• ADR - $184.63 (+13.6%) 
• RevPar - $75.00 (+29.6%)  
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Meetings & Events RFP Activity – FEBRUARY 2024 
 

 
 
Year-to-Date 

• RFPs Distributed – 27 | RFP Room Nights – 6,089 | RFP Attendees – 4,310 
 
 
More… 

 
• The VLG team wrapped up our Winter commercial shoot featuring Donald Driver in February. The Fall 

and Winter commercials will debut in 2025. 
• Lake Geneva has been nominated in USA Today’s 10 Best reader’s choice poll in the category of “Best 

Small Town in the Midwest”. Voting is open now through 3/31. Vote daily HERE.  
• Visit Lake Geneva hosted a ribbon cutting to celebrate the re-opening of Town Bank’s Broad Street 

location on Friday, March 7.  
• VLG staff will attend IPW, an international media and travel buyer show in Chicago, June 14-18. 
• Two Geiger Media Tours are scheduled for 2025 – Meetings & Conventions writers, June 2-5 and 

Leisure writers Sept 2-5. 
 

RPF #
Total 

Attendees

Total 
Room 
Nights

Type Event Date Properties Sourced

1464 8 8 SMERF March 2025
Lake Lawn, Grand Geneva, Abbey, Maxwell Mansion, Geneva 
Inn

1465 60 120 Assoc July 2025 Lake Geneva Cruise Line, Lake Lawn Queen
1466 40 80 SMERF July 2025 Abbey, Grand Geneva
1467 300 32 SMERF April 2027 Grand Geneva
1468 250 330 Assoc Jan 2028 Abbey, Grand Geneva, Lake Lawn
1469 120 432 Assoc June 2027 Grand Geneva, Lake Lawn, The Cove
1470 300 555 Assoc Sept 2026 Grand Geneva, Abbey
1471 300 555 Assoc Sept 2027 Grand Geneva, Abbey
1472 300 555 Assoc Sept 2028 Grand Geneva, Abbey

1473 100 45 Social Sept 2026
Lake Lawn, Abbey, Grand Geneva, Bella Vista Suites, Harbor 
Shores, The Riviera

1474 300 200 Education Dec 2025 Abbey, Grand Geneva
1475 400 175 Corporate June 2027 Abbey, Grand Geneva, Lake Lawn
1476 15 30 Corporate July 2025 Grand Geneva
1477 75 223 Corporate June 2026 Abbey, Grand Geneva, 
1478 225 175 Corporate Aug 2025 Abbey, Grand Geneva, Lake Lawn, Timber Ridge

15 2793 3515 February 2025 Totals
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626 Geneva Street, Lake Geneva WI 53147 | 262.716.9529 | www.downtownlakegeneva.org 
 

 
Executive Director’s Report 

 February 2025 Recap 
 
Website & Social: 
 
In February, we had one blog post added for Interview with a Local series and we had 9 rvps for the 
Annual Meeting. Updates to Wine Walk page are being finalized and will be live in March.  
 
Most pages visited were /homepage /shop and then /information. Top traffic sources were google, then 
direct, and then VISIT Lake Geneva.  
 
In social, highlights included Winterfest, Main Street visit, comfort foods, and indoor entertainment. 
More post shares than original content and Clearwater Outdoor interview was most viewed and 
engaged post on our page as well as in local shares. Continued scrubbing accounts on facebook to 
minimize bots/scammers indicating a slight decrease of overall followers but still an increase in organic 
new followers.  
 
Also looking into creating a toolbox for businesses to have resources for building vacancies, article 
shares, chat platform and more.  
 
 

 
JAN FEB MAR APR MAY JUN AUG SEP OCT NOV DEC (24) 

 Mobile  546 630 
        

643 

Desktop 327 385 
        

263 

Tablet  15 12 
        

9 

Pageviews 1821 2100 

        

1697 

Users 888 857 

        

915 

New Visitors 803 790 

    

   

  

815 
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Avg Time on 

site 4m1s 5m31s 

        

2m41s 

 
JAN FEB MAR APR MAY JUN AUG SEP OCT NOV DEC (24) 

FACEBOOK            

Followers 17890 17507 

        

17611 

MoM 

Change 279 94 

        

-121 

Reach  38,886 42,346 

        

34671 

Views 111,637 89,536          

Post 

Engagement  6,551 5766 

        

2715 

INSTAGRAM            

Followers 3409 3493 

        

3373 

MoM 

Change 36 84 

        

17 

Reach  6,214 5758 

        

3528 

Engagement  522 322 

        

234 

 
 
Events:  
Listed Events for the year:  

 

Indoor Sidewalk Sale – January 10-12th  

Annual Meeting – March 12th  

Spring Wine Walk – May 18th  

Lemonade Day Crawl – August 20th  

Maxwell Street Days - August 22-24th   

Oktoberfest – October 11-12th   

Fall Wine Walk – November 2nd  

Light Up Lake Geneva Tree Lighting Shop Small Weekend – November 28-30th  

              Visits with Santa – Thursdays in December 
 
i. Annual Meeting Planning – March 12th  

Budget: $3,000 

Page 11 of 94



 

Location: Riveria Ballroom (City Council Approved the Comp of $1000 Room Rate)  
Catering: Annie’s Burger Town Cost $1425.00 
Attendance Estimate: 65 people at $10.00 per person 
Tickets to be purchased on Eventbrite and can be found our website 
Event to Start at 7:30am for check-in; 8am breakfast; presentation at 8:30, awards by 8:45am  
Invitations to be sent out February 12th; attendance at 49 so far; 

ii. Oktoberfest Planning –  
a. January 9th - Anthony and Alexandria met with City of Lake Geneva for a 2024 recap 

meeting. Discussing the attendance increase and safety needs of the area, the 
recommendation was made to the BID to relocate the event back to Flat Iron Park with 
Wrigley Drive closed.  

b. January 16th Oktoberfest Promo meeting took place with Anthony, Alexandria, Jennifer 
Adams, and Stephen Schroeder to discuss the changes required to relocate. Tasks have 
been assigned for band bookings and estimates for increased activity stations. To meet 
in February 10, 2025 

c. February 12th meeting took place with Main Street Resource Team, shared sponsor 
documents, working on design event location map, also reaching out to potential food 
and activity vendors.  

iii. Wine Walk Planning –  
a.        Credit card processing established on website.  
b.        Business Sign Ups to be sent out March 5th for participation 
c.        Permit application and liquor licensing to be applied in March 
d.        Tickets to go on sale April 1st (Gives a 6 week ticket window)  

Beautification:  
i. Benches – This is to be continued in March with discussion at the City in regards to rfp 

process formation.  
ii. Mural Committee – Postponed to March.  
iii. Placemaking Committee – City and BID partnership with Anthony Silvestri, Mayor Krause, 

MaryJo Fesenmaier and Alexandria Binanti to discuss an alleyway activation project to take 
place on Broad Street. Discussed funding potentials with grants, scope of work, and getting 
estimate for resurfacing of parameter. To schedule meeting with City Administrator to 
discuss next steps of planning in partnership. Received quote of repavement of alleyways 
from local vendors. Approached design specialist to create a rendering of the potential 
space.  

Economic Vitality:  
i. BID Led Hwy 50 Committee held its first 2025 meeting January 23rd. In attendance 

Alexandria Binanti, Deanna Goodwin, Ryan Cardinal, Roger Wolf, Speedo Condos, Alistair 
Cummings, Anthony Silvestri. Discussed goals for public communication, business 
communications, organization of information to present to the city. Alexandria followed up 
with WEDC toolkit and shared input with city. The City is now assigning a task force with 
Alexandria Binanti as BID representative to meet in February.  

ii. February 12th held second meeting with Main Street Resource team present with discussion 
to add representatives to the city task force and consolidate interests for current and long 
term parking solutions to be planned in tandem. 

iii. BID expansion data being developed and meetings held with potential property owners 
started taking place in February. Looking at map design of parameter increase for marketing 
materials. 
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Business Communications, Organization & General Marketing:  
BRV: 6 site visits. Housed two business meetings. Merchant Meeting Attendance was at 46 business 
district partners, lunch and learn was 22.  
 
i. Finance Committee are in ongoing discussion with City for account adjustments and 

ordinance changes. Bringing to FLR in March. 
ii. Put out request for RFP for annual marketing plans for radio, display, and digital platforms 

for events and evergreen campaign.  
iii. Ordinance adjustment discussion taking place at city in proposal of mural specifications 

pertaining to amount of murals on a building and sponsorship placards. To go to Committee 
of the Whole for discussion. 

iv. Marketing for Spring Wine Walk in process of design and will be updated in March.  
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CITY OF LAKE GENEVA

ROOM TAX COMPARISONS

2023 AND 2024

2023

Room Tax Room Tax

Regular Marketplace Totals

January 50,649.40         -                     50,649.40                    

February 69,510.46         -                     69,510.46                    

March 71,887.05         152,450.05       224,337.10                 

April 66,450.06         -                     66,450.06                    

May 103,584.65      -                     103,584.65                 

June 215,298.05      191,031.50       406,329.55                 

July 272,345.01      -                     272,345.01                 

August 218,291.21      -                     218,291.21                 

September 171,156.52      240,349.17       411,505.69                 

October 144,090.97      -                     144,090.97                 

November 73,055.01         -                     73,055.01                    

December 73,835.76         122,728.93       196,564.69                 

1,530,154.15   706,559.65       2,236,713.80              

2024

Room Tax Room Tax

Additions Room Tax-

Reg

Additions Room Tax-

Marketplace Net Amount Issued  

Regular Marketplace Since last Reported Since last Reported Totals to LG Visit

Check Issue 

Date

January 46,345.11         15.52                 -                               -                               46,360.63         

February 66,449.53         43.29                 -                               -                               66,492.82         

March 84,536.65         172,059.59       -                               -                               256,596.24      

April 63,357.72         20.09                 -                               -                               63,377.81         25,464.49 6/5/2024

May 106,782.84      118.54               -                               -                               106,901.38      25,275.69               7/1/2024

June 225,867.09      189,668.55       -                               -                               415,535.64      241,169.19             8/14/2024

July 278,306.46      169.25               -                               -                               278,475.71      138,525.09             9/4/2024

August 248,280.43      178.73               830.73                         -                               249,289.89      86,814.70               10/3/2024

September 192,333.93      229,206.50       9,322.69                      -                               430,863.12      156,423.77             12/4/2024

October 121,426.53      75.05                 277.22                         -                               121,778.80      49,502.77               1/6/2025

November 40,693.63         19.20                 25,920.65                    -                               66,633.48         95,522.60               2/7/2025

December 67,256.48         125,153.36       -                               -                               192,409.84      515.08                     3/7/2025

1,541,636.40   716,727.67       36,351.29                    -                               2,294,715.36   819,213.38

Variance 58,001.56                    

Note:  Marketplace Providers now pay on a quarterly basis

Z:\Finance2025\Tourism\1-January\Room Tax Comparisons Jan-Feb 2025.xlsx
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CITY OF LAKE GENEVA
BALANCE SHEET

DECEMBER 31, 2024

FUND 47 - TOURISM

ASSETS

47-00-00-11111 FUND CASH 1,256,539.10

TOTAL ASSETS

1,256,539.10

LIABILITIES AND EQUITY

LIABILITIES

47-00-00-21100 ACCOUNTS PAYABLE 180,950.37

TOTAL LIABILITIES

180,950.37

FUND EQUITY

47-00-00-34800 RESTRICTED FUND BALANCE 907,882.50

REVENUES OVER EXPENDITURES - YTD 167,706.23

TOTAL FUND EQUITY 1,075,588.73

TOTAL LIABILITIES & EQUITY 1,256,539.10
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CITY OF LAKE GENEVA Finance Worksheet - Tourism PY Page:     1

Period: 13/24 Mar 04, 2025  10:30AM

2024-24 2024-24 Variance % of 

Prior year Prior year Current year Budget

Account Number Account Title Actual Budget

TOURISM

TOURISM

TOURISM

47-00-00-41210 ROOM TAX 1,606,300.75 1,400,000.00 206,300.75- 114.74

47-00-00-46100 TOURISM MISC REVENUE .00 .00 .00 .00

47-00-00-48110 INTEREST INCOME 45,879.40 10,000.00 35,879.40- 458.79

47-00-00-49350 TRANSFER FROM GENERAL FUND .00 .00 .00 .00

          Total TOURISM: 1,652,180.15 1,410,000.00 242,180.15- 117.18

TOURISM

47-00-00-57100 HOTEL/MOTEL ASSN-CHAM OF COM 818,698.30 680,000.00 138,698.30- 120.40

47-00-00-57210 EVENTS COORDINATOR .00 .00 .00 .00

47-00-00-57212 RIVIERA MARKETING COORDINATOR 70,000.08 70,000.00 .08- 100.00

          Total TOURISM: 888,698.38 750,000.00 138,698.38- 118.49

          Total TOURISM: 2,540,878.53 2,160,000.00 380,878.53- 117.63

DEPARTMENT: 70

PROGRAM: 00

47-70-00-57150 PROMOTIONAL GRANT 337,572.21 150,000.00 187,572.21- 225.05

47-70-00-57155 TOURISM MUNICIPAL DEVELOPMENT 19,628.33 271,425.00 251,796.67 7.23

47-70-00-59500 TRANSFER TO LAKEFRONT FUND .00 .00 .00 .00

47-70-00-59600 TRANSFER TO DEBT SERVICE FUND 238,575.00 238,575.00 .00 100.00

          Total PROGRAM: 00: 595,775.54 660,000.00 64,224.46 90.27

          Total DEPARTMENT: 70: 595,775.54 660,000.00 64,224.46 90.27

          TOURISM Revenue Total: 1,652,180.15 1,410,000.00 242,180.15- 117.18

          TOURISM Expenditure Total: 1,484,473.92 1,410,000.00 74,473.92- 105.28

          Net Total TOURISM: 167,706.23 .00 167,706.23- .00

Net Grand Totals: 167,706.23 .00 167,706.23- .00
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Page: 1Detail Ledger - TourismCITY OF LAKE GENEVA

Period 12/24 (12/31/2024) - 13/24 (12/31/2024) Mar 04, 2025 10:28AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-00-11111  FUND CASH

   11/30/2024 (11/24) Balance .00 * .00 * 1,258,379.24 

CA 4 Cash Allocation - Created: 01/13/25 4:14 PM 4,069.22 

CA 9 Cash Allocation - Created: 01/15/25 9:17 AM 4,069.22-

CA 20 Cash Allocation - Created: 01/22/25 3:27 PM 194,218.54-

CA 34 Cash Allocation - Created: 01/24/25 4:28 PM 194,218.54 

CA 43 Cash Allocation - Created: 02/05/25 2:42 PM 187,299.21 

CA 50 Cash Allocation - Created: 02/05/25 2:51 PM 194,218.54-

CA-JE 19 JE Fund Allocation - Created: 01/15/25 9:16 AM 4,069.22 

   12/31/2024 (12/24) Period Totals and Balance 389,656.19 * 392,506.30- * 1,255,529.13 

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 1,255,529.13 

47-00-00-13920  ACCTS RECEIVABLE

   11/30/2024 (11/24) Balance .00 * .00 * .00 

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00 

47-00-00-21100  ACCOUNTS PAYABLE

   11/30/2024 (11/24) Balance .00 * .00 * .00 

AP 17 Summary Transactions from AP System 5,833.34-

AP 142 Summary Transactions from AP System 175,203.90-

AP 398 Summary Transactions from AP System 7,167.50-

AP 628 Summary Transactions from AP System 5,833.34-

AP 708 Summary Transactions from AP System 180.46-

CDA 87349 JONES, HEATHER 5,833.34 

CDA 87447 LAKE GENEVA CONVENTION 156,423.77 

CDA 87450 NEI-TURNER MEDIA 18,780.13 

CDA 87539 NEI-TURNER MEDIA 7,167.50 

CDA 87598 CHARTER COMMUNICATIONS 119.98 

CDA 87602 JONES, HEATHER 5,833.34 

CDA 87605 US CELLULAR 60.48 

   12/31/2024 (12/24) Period Totals and Balance 194,218.54 * 194,218.54- * .00 

AP 236 Summary Transactions from AP System 49,502.77-

AP 352 Summary Transactions from AP System 21,925.00-

AP 539 Summary Transactions from AP System 14,000.00-

AP 661 Summary Transactions from AP System 95,522.60-

   12/31/2024 (13/24) Period Totals and Balance .00 * 180,950.37- * 180,950.37-

47-00-00-21900  ACCRUED EXPENSES

   11/30/2024 (11/24) Balance .00 * .00 * .00 

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00 
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Page: 2Detail Ledger - TourismCITY OF LAKE GENEVA

Period 12/24 (12/31/2024) - 13/24 (12/31/2024) Mar 04, 2025 10:28AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-00-21900  ACCRUED EXPENSES (continued)

47-00-00-34800  RESTRICTED FUND BALANCE

   11/30/2024 (11/24) Balance .00 * .00 * 907,882.50-

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 907,882.50-

47-00-00-41210  ROOM TAX

   11/30/2024 (11/24) Balance .00 * .00 * 1,417,991.57-

JE 38 TRANSFER ROOM TAX TO TOURISM FUND-DE 138,220.57-

JE 38 TRANSFER ROOM TAX TO TOURISM FUND-DE 49,078.64-

   12/31/2024 (12/24) Period Totals and Balance .00 * 187,299.21- * 1,605,290.78-

JE 25 TRANSFER ROOM TAX TO TOURISM FUND-FI 1,009.97-

   12/31/2024 (13/24) Period Totals and Balance .00 * 1,009.97- * 1,606,300.75-

YTD Encumbrance               .00   YTD Actual      1,605,290.78-  Total      1,605,290.78-  YTD Budget      1,400,000.00-  Unearned        205,290.78-

47-00-00-46100  TOURISM MISC REVENUE

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00

47-00-00-48110  INTEREST INCOME

   11/30/2024 (11/24) Balance .00 * .00 * 41,810.18-

JE 37 REC DEC LGIP ACTIVITY 4,069.22-

   12/31/2024 (12/24) Period Totals and Balance .00 * 4,069.22- * 45,879.40-

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 45,879.40-

YTD Encumbrance               .00   YTD Actual         45,879.40-  Total         45,879.40-  YTD Budget         10,000.00-  Unearned         35,879.40-

47-00-00-49100  APPL. PRIOR YR APPROPRIATIONS

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00

47-00-00-49350  TRANSFER FROM GENERAL FUND

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00
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Page: 3Detail Ledger - TourismCITY OF LAKE GENEVA

Period 12/24 (12/31/2024) - 13/24 (12/31/2024) Mar 04, 2025 10:28AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-00-49350  TRANSFER FROM GENERAL FUND (continued)

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00

47-00-00-57100  HOTEL/MOTEL ASSN-CHAM OF COMM

   11/30/2024 (11/24) Balance .00 * .00 * 517,249.16

AP 49 LAKE GENEVA CONVENTION 156,423.77

**Desc: SEPTEMBER 2024 SHARE OF ROOM TAX

   12/31/2024 (12/24) Period Totals and Balance 156,423.77 * .00 * 673,672.93

AP 64 LAKE GENEVA CONVENTION 49,502.77

**Desc: OCTOBER 2024 SHARE OF ROOM TAX

AP 566 LAKE GENEVA CONVENTION 95,522.60

**Desc: NOV 2024 -DEC 2024 SHARE OF ROOM TAX

   12/31/2024 (13/24) Period Totals and Balance 145,025.37 * .00 * 818,698.30

YTD Encumbrance               .00   YTD Actual        673,672.93   Total        673,672.93   YTD Budget        680,000.00   Unexpended          6,327.07

47-00-00-57210  EVENTS COORDINATOR

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-00-00-57212  RIVIERA MARKETING COORDINATOR

   11/30/2024 (11/24) Balance .00 * .00 * 58,333.40

AP 13 JONES, HEATHER 5,833.34

**Desc: RIVIERA EVENTS COORDINATOR-DEC 2024

AP 575 JONES, HEATHER 5,833.34

**Desc: RIVIERA EVENTS COORDINATOR-JAN 2025

   12/31/2024 (12/24) Period Totals and Balance 11,666.68 * .00 * 70,000.08

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 70,000.08

YTD Encumbrance               .00   YTD Actual         70,000.08   Total         70,000.08   YTD Budget         70,000.00   Unexpended               .08-

47-00-11-15900  DUE TO/FROM GENERAL FUND

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

47-00-40-15900  DUE TO/FROM LAKEFRONT FUND

   11/30/2024 (11/24) Balance .00 * .00 * .00
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Page: 4Detail Ledger - TourismCITY OF LAKE GENEVA

Period 12/24 (12/31/2024) - 13/24 (12/31/2024) Mar 04, 2025 10:28AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-40-15900  DUE TO/FROM LAKEFRONT FUND (continued)

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

47-70-00-57150  PROMOTIONAL GRANT

   11/30/2024 (11/24) Balance .00 * .00 * 282,867.08

AP 57 NEI-TURNER MEDIA 18,780.13

**Desc: BEER & SPIRITS FESTIVAL-REIMB

   12/31/2024 (12/24) Period Totals and Balance 18,780.13 * .00 * 301,647.21

AP 318 CITY OF LAKE GENEVA BID 21,925.00

**Desc: OCTOBERFEST 2024

AP 507 LAKE GENEVA BID 11,000.00

**Desc: PROMO GRANT REIMBURSEMENT

AP 530 ASR EVENTS LLC 3,000.00

**Desc: ABOMINABLE TRAIL RACE

   12/31/2024 (13/24) Period Totals and Balance 35,925.00 * .00 * 337,572.21

YTD Encumbrance               .00   YTD Actual        301,647.21   Total        301,647.21   YTD Budget        150,000.00   Unexpended        151,647.21-

47-70-00-57155  TOURISM MUNICIPAL DEVELOPMENT

   11/30/2024 (11/24) Balance .00 * .00 * 12,280.37

AP 334 NEI-TURNER MEDIA 7,167.50

**Desc: CHICAGO WEDDINGS

AP 664 US CELLULAR 60.48

**Desc: RIVIERA CELL-HEATHER

AP 693 CHARTER COMMUNICATIONS 119.98

**Desc: INTERNET SVC- DEC 2024

   12/31/2024 (12/24) Period Totals and Balance 7,347.96 * .00 * 19,628.33

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 19,628.33

YTD Encumbrance               .00   YTD Actual         19,628.33   Total         19,628.33   YTD Budget        271,425.00   Unexpended        251,796.67

47-70-00-59400  TRANSFER TO CAPITAL PROJECTS

   11/30/2024 (11/24) Balance .00 * .00 * .00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-70-00-59500  TRANSFER TO LAKEFRONT FUND

   11/30/2024 (11/24) Balance .00 * .00 * .00
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Page: 5Detail Ledger - TourismCITY OF LAKE GENEVA

Period 12/24 (12/31/2024) - 13/24 (12/31/2024) Mar 04, 2025 10:28AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-70-00-59500  TRANSFER TO LAKEFRONT FUND (continued)

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-70-00-59600  TRANSFER TO DEBT SERVICE FUND

   11/30/2024 (11/24) Balance .00 * .00 * 238,575.00

   12/31/2024 (13/24) Period Totals and Balance .00 * .00 * 238,575.00

YTD Encumbrance               .00   YTD Actual        238,575.00   Total        238,575.00   YTD Budget        238,575.00   Unexpended               .00

       Number of transactions: 39    Number of accounts: 20 ProofCreditDebit

1,009.97-960,053.61-959,043.64       Grand Totals:

Report Criteria:

    Actual amounts

    All accounts

    Account.Account number = "47000011111"-"47700059600"
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CITY OF LAKE GENEVA

ROOM TAX COMPARISONS

2024 AND 2025

2024

Room Tax Room Tax

Regular Marketplace Totals

January 46,345.11         15.52                 46,360.63                    

February 66,449.53         43.29                 66,492.82                    

March 84,536.65         172,059.59       256,596.24                 

April 63,357.72         20.09                 63,377.81                    

May 106,782.84      118.54               106,901.38                 

June 225,867.09      189,668.55       415,535.64                 

July 278,306.46      169.25               278,475.71                 

August 249,111.16      178.73               249,289.89                 

September 201,656.62      229,206.50       430,863.12                 

October 121,703.75      75.05                 121,778.80                 

November 66,614.28         19.20                 66,633.48                    

December 67,256.48         125,153.36       192,409.84                 

1,577,987.69   716,727.67       2,294,715.36              

2025

Room Tax Room Tax

Additions Room Tax-

Reg

Additions Room Tax-

Marketplace Net Amount Issued  

Regular Marketplace Since last Reported Since last Reported Totals to LG Visit

Check Issue 

Date

January 24,826.04         0.60                   24,826.64         -                           

February 387.96              387.96              

March -                     

April -                     

May -                     

June -                     

July -                     

August -                     

September -                     

October -                     

November -                     

December -                     

25,214.00         0.60                   -                                -                                25,214.60         0.00

Note:  Marketplace Providers now pay on a quarterly basis

Z:\Finance2025\Tourism\1-January\Room Tax Comparisons Jan-Feb 2025.xlsx
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CITY OF LAKE GENEVA
BALANCE SHEET

JANUARY 31, 2025

FUND 47 - TOURISM

ASSETS

47-00-00-11111 FUND CASH 1,171,897.37

TOTAL ASSETS

1,171,897.37

LIABILITIES AND EQUITY

LIABILITIES

47-00-00-21100 ACCOUNTS PAYABLE 98,522.60

TOTAL LIABILITIES

98,522.60

FUND EQUITY

47-00-00-34800 RESTRICTED FUND BALANCE 1,075,588.73

REVENUES OVER EXPENDITURES - YTD (             2,213.96)

TOTAL FUND EQUITY 1,073,374.77

TOTAL LIABILITIES & EQUITY 1,171,897.37
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CITY OF LAKE GENEVA Finance Worksheet - Tourism Fund Page:     1

Period: 01/25 Mar 04, 2025  10:57AM

2025-25 2025-25 Variance % of 

Period Current year Current year Current year Budget

Account Number Account Title Actual Actual Budget

TOURISM

TOURISM

47-00-00-41210 ROOM TAX .00 .00 1,400,000.00 1,400,000.00 .00

47-00-00-46100 TOURISM MISC REVENUE .00 .00 .00 .00 .00

47-00-00-48110 INTEREST INCOME 3,739.36 3,739.36 10,000.00 6,260.64 37.39

47-00-00-49350 TRANSFER FROM GENERAL FUND .00 .00 .00 .00 .00

          Total TOURISM: 3,739.36 3,739.36 1,410,000.00 1,406,260.64 .27

47-00-00-57100 HOTEL/MOTEL ASSN-CHAM OF COM .00 .00 680,000.00 680,000.00 .00

47-00-00-57210 EVENTS COORDINATOR .00 .00 .00 .00 .00

47-00-00-57212 RIVIERA MARKETING COORDINATOR 5,833.34 5,833.34 70,000.00 58,333.32 16.67

47-70-00-57150 PROMOTIONAL GRANT .00 .00 200,402.00 162,402.00 18.96

47-70-00-57155 TOURISM MUNICIPAL DEVELOPMENT 119.98 119.98 221,425.00 221,016.20 .18

47-70-00-59500 TRANSFER TO LAKEFRONT FUND .00 .00 .00 .00 .00

47-70-00-59600 TRANSFER TO DEBT SERVICE FUND .00 .00 238,173.00 238,173.00 .00

          TOURISM Expenditure Total: 5,953.32 5,953.32 1,410,000.00 1,359,924.52 3.55

          Net Total TOURISM: 2,213.96- 2,213.96- .00 46,336.12 .00

Net Grand Totals: 2,213.96- 2,213.96- .00 46,336.12 .00
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Page: 1Detail Ledger - TourismCITY OF LAKE GENEVA

Period 01/25 (01/31/2025) Mar 04, 2025 10:29AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-00-11111  FUND CASH

   01/01/2025 (00/25) Balance .00 * .00 * 1,255,529.13 

CA-CDA 7 CDA Fund Allocation - Created: 02/13/25 12:05 P 88,381.09-

CA-JE 22 JE Fund Allocation - Created: 02/20/25 11:02 AM 3,739.36 

   01/31/2025 (01/25) Period Totals and Balance 3,739.36 * 88,381.09- * 1,170,887.40 

47-00-00-13920  ACCTS RECEIVABLE

   01/01/2025 (00/25) Balance .00 * .00 * .00 

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00 

47-00-00-21100  ACCOUNTS PAYABLE

   01/01/2025 (00/25) Balance .00 * .00 * 180,950.37-

AP 394 Summary Transactions from AP System 119.98-

AP 523 Summary Transactions from AP System 5,833.34-

CDA 87737 LAKE GENEVA CONVENTION 49,502.77 

CDA 87751 CITY OF LAKE GENEVA BID 21,925.00 

CDA 87881 CHARTER COMMUNICATIONS 119.98 

CDA 87896 LAKE GENEVA BID 11,000.00 

CDA 87903 JONES, HEATHER 5,833.34 

   01/31/2025 (01/25) Period Totals and Balance 88,381.09 * 5,953.32- * 98,522.60-

47-00-00-21900  ACCRUED EXPENSES

   01/01/2025 (00/25) Balance .00 * .00 * .00 

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00 

47-00-00-34800  RESTRICTED FUND BALANCE

   01/01/2025 (00/25) Balance .00 * .00 * 1,075,588.73-

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * 1,075,588.73-

47-00-00-41210  ROOM TAX

   01/01/2025 (00/25) Balance .00 * .00 * .00 

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00 

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget      1,400,000.00-  Unearned      1,400,000.00 

47-00-00-46100  TOURISM MISC REVENUE

   01/01/2025 (00/25) Balance .00 * .00 * .00 

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00 

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00 

47-00-00-48110  INTEREST INCOME

   01/01/2025 (00/25) Balance .00 * .00 * .00
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Page: 2Detail Ledger - TourismCITY OF LAKE GENEVA

Period 01/25 (01/31/2025) Mar 04, 2025 10:29AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-00-48110  INTEREST INCOME (continued)

JE 25 REC JAN LGIP ACTIVITY 3,739.36-

   01/31/2025 (01/25) Period Totals and Balance .00 * 3,739.36- * 3,739.36-

YTD Encumbrance               .00   YTD Actual          3,739.36-  Total          3,739.36-  YTD Budget         10,000.00-  Unearned          6,260.64

47-00-00-49100  APPL. PRIOR YR APPROPRIATIONS

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00

47-00-00-49350  TRANSFER FROM GENERAL FUND

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unearned               .00

47-00-00-57100  HOTEL/MOTEL ASSN-CHAM OF COMM

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget        680,000.00   Unexpended        680,000.00

47-00-00-57210  EVENTS COORDINATOR

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-00-00-57212  RIVIERA MARKETING COORDINATOR

   01/01/2025 (00/25) Balance .00 * .00 * .00

AP 502 JONES, HEATHER 5,833.34

**Desc: RIVIERA EVENTS COORDINATOR-FEB 2025

   01/31/2025 (01/25) Period Totals and Balance 5,833.34 * .00 * 5,833.34

YTD Encumbrance               .00   YTD Actual          5,833.34   Total          5,833.34   YTD Budget         70,000.00   Unexpended         64,166.66

47-00-11-15900  DUE TO/FROM GENERAL FUND

   01/01/2025 (00/25) Balance .00 * .00 * .00

Page 26 of 94

Gl0-215{tblJournalCode}
Gl0-215{tblJournalCode}
Gl0-215{tblJournalCode}
Gl0-215{tblJournalCode}
DrillThroughGUID{Report.Debit amount}


Page: 3Detail Ledger - TourismCITY OF LAKE GENEVA

Period 01/25 (01/31/2025) Mar 04, 2025 10:29AM

Journal
Reference
Number Payee or Description

Debit
Amount

Credit
Amount Balance

47-00-11-15900  DUE TO/FROM GENERAL FUND (continued)

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

47-00-40-15900  DUE TO/FROM LAKEFRONT FUND

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

47-70-00-57150  PROMOTIONAL GRANT

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget        200,402.00   Unexpended        200,402.00

47-70-00-57155  TOURISM MUNICIPAL DEVELOPMENT

   01/01/2025 (00/25) Balance .00 * .00 * .00

AP 383 CHARTER COMMUNICATIONS 119.98

**Desc: INTERNET SERV.- JAN 2025

   01/31/2025 (01/25) Period Totals and Balance 119.98 * .00 * 119.98

YTD Encumbrance               .00   YTD Actual            119.98   Total            119.98   YTD Budget        221,425.00   Unexpended        221,305.02

47-70-00-59400  TRANSFER TO CAPITAL PROJECTS

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-70-00-59500  TRANSFER TO LAKEFRONT FUND

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget               .00   Unexpended               .00

47-70-00-59600  TRANSFER TO DEBT SERVICE FUND

   01/01/2025 (00/25) Balance .00 * .00 * .00

   01/31/2025 (01/25) Period Totals and Balance .00 * .00 * .00

YTD Encumbrance               .00   YTD Actual               .00   Total               .00   YTD Budget        238,173.00   Unexpended        238,173.00

       Number of transactions: 12    Number of accounts: 20 ProofCreditDebit

.0098,073.77-98,073.77       Grand Totals:

Report Criteria:

    Actual amounts

    All accounts

    Account.Account number = "47000011111"-"47700059600"
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Amount  
Meetings Events  committed Vendor Date of Event Paid to Date Remaining Balance PAID

2024-Meetings

September Lake Geneva Beer and Spirits Festival 18,780.13                          Nei-Turner Media Group Inc. October 26, 2024 18,780.13                                   -$                                                       12/13/2024

Abominable Snow Race 10,000.00                          ASR Events, LLC Janaury 25, 2025 -                                                10,000.00$                                          

The Balloon Adventure 40,000.00                          Santa Cause, Inc. March 6-16, 2025 -                                                40,000.00$                                          

November Avian Committee 4,000.00                            Avian Committee (Bird Backpacks) Ongoing-April 2025 4,000.00$                                            

Winter Bridal Expo 15,000.00                          Celebration Management January 18, 2025 15,000.00$                                          

World's Tallest Glass Tree 38,000.00                          Mackglass Community December 6-15, 2024 38,000.00                                   -$                                                       2/18/2025

Baseball/Softball Travel Tournaments 300,000.00                       YMCA Spring/Summer 2025 300,000.00$                                        

Rediscover Wonder 32,000.00                          Lake Geneva Childrens Museum March 15, 2025 32,000.00$                                          

Women's Weekend 2025 20,500.00                          Geneva Lake Women's Association April 25-27, 2025 20,500.00$                                          

December Downtown Ice Sculpture Walk 17,560.00                          VISIT Lake Geneva Jan 30-Feb 2, 2025 17,560.00$                                          

2025-Meetings

January Fall 2025 and Winter 2026 Promo TBD Riviera -Heather Jones Various

February Art in the Park 22,280.00                          Geneva Lake Arts Foundation, Inc. August 9-10, 2025 22,280.00                                            

Wisconsin Chees Festival 25,000.00                          LG house of Music and Adams Publishing Group May 16-18, 2025 Continued to March

Taco Fest 25,000.00                          LG house of Music and Adams Publishing Group September 12-14, 2025 Continued to March

2024/2025 Tourism Grant Commitments
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Section l-Submit for Approval

City of Lake Geneva Tourism Commission

Tourism Promotion Grant Application

Revised December 2024

-7(
L-)Date Submitted:

Organization:

Contact Person:

Phone Number:

Street Address:

City, State, Zip:

Email Address:

Name of Event:

Date(s) of Event
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(Festival. Cultural, Convention, Tour. Sporting, Other)

Estimated Number of Attendees: Se() +

I ly't + -6Al

Have you Applied Before? Yes or No; Explain:

Nrrr,rziu^slou{,s,,r.'{4rnvslr*, I -{'t, ai*Z a{ ( i J-rl-t -[u.tnt{'*4
Where is this event physically located? (street address and govemmentaljurisdiction):

What other govern approached for support and what amount has been

received?

ental bodies have been

Page 4 of 10

Location of Event:

Type of Event:

DeadlineforreceiptsubmittaltotheCity(45daysaftereventending):-

'kes,{as.{ L\a-o,(
J (J
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Has the City of Lake Geneva Common Council approved this event taking place? (.fll proposed

events must be approved prlor to applying fora tourism grant). Yes tNo ili#
Estimated Nurnber of Ovemight Stays: /s'b +

\otet Pleasc explain abore ho\t tou estinated the numbet efoternight sta)s.

Annual Event (Yes,AJo): S
Note: In addilion. ifchosen. thc applicanl a8recs to include lhe fourism Commission logo and its Bebsite (link or QR Code) on marketinS

evenrinitialive matcrials including printcr materials. baDnen. eye websites and all olher social media and will be required to provide paid

receipts. and an evaluation of lhe resulls ofthis promolional effon $ ithin 45 da)s of its complelion. rrhich is to include appro:(imate numbcr of
room nigh$ retained in City oi l-alie Gencva hotels.

Grant Amount Requested: { (()

Provide as attachment the following:

l) EventOverview/Description
2) Event Budget (lnclude how grant funds will be used)

3) Mock-up of all Marketing Material to include the Tourism Commission Logo

4) Marketing plan for the event
5) How will this grant generate overnight stays within the City ofLake Geneva?

6) How did you or your organization calculate the estimated number of overnight stays to be

generated by your event?
7) Any other helpful information

*Please beware that the applicant is required to notify the City Administrator or Tourism

Commission Chair prior to making changes to the event as proposed in this grant application
regarding event localion, events planned, etc. Failure to provide notice and receive approval by the

City Administrator or the Tourism Commission Chair may invalidate the grant approval.

Please send the completed apptication with required additional information, one week

prior to meeting, to cityadm inr4rcitr"oflakegeneva.gov

Page 5 of 10
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Wee Whiskey Fest - Lake Geneva April 25-27,2O25

1) Overview

The Geneva Lakes Whiskey Club was formed in early 2022, and now has over 1 ,100
members. We host monthly meetups and tastings throughout the Geneva Lakes area
and have created a wonderful social group of Distinguished Hooligans!

After a VERY successful lnaugural Event that exceeded expectations, we are thrilled to
announce that this unique Whiskey Festival is coming back for a second year. 'The
Whiskey Sippin' Weekend by the Lake - Part 2' is set for Aprn 25-27 , 2025 and we would
LOVE to have the support of the Lake Geneva Tourism Commission once again.

Join fellow Whiskey lovers as we enjoy an entire weekend of festivities starting with
multiple events on Friday, April 25th, to kick us off in stylel Saturday brings the highlight
of Wee Whiskey Fest, The Grand Tasting, at Lodge Geneva National off of beautiful
Lake Como. There, guests will be able to sample over 150 premium Bourbons &
Whiskies from 50+ distilleries of our Club's choosing with a heavy focus on Bourbon, all
while being swept into a Whiskey drinkin' atmosphere with live bands & entertainment.
The weekend continues with multiple Bourbon & Whiskey Pairing Dinner options from
local restaurants, lively parties, numerous Bourbon tastings and concludes on Sunday
with a Cocktail Contest featured by the best watering holes in town.

The BEST Whiskey Tasting Festival in lhe Midwest!

For the 2025 edition, The Geneva Lakes Whiskey Club will be increasing our efforts
which include; additional advertising dollars, a larger outreach to NEW exciting
distilleries, plus added entertainment & festivities throughout the weekend. We have no

doubt these additional efforts will make our event even Bigger & Better and become
what we have always dreamed of...

Page 31 of 94



2) Event Budget

Website Modification
ESPN1000 Chicago
Social lVledia

Wisconn Valley Media Group
Lake 96.1

Print Advertising
(brochures, posters, banners)
Promotional ltems
(glassware, bags, t shirts,

stickers, patches, etc)

Facility Rentals
Entertainment
Transportation

$7,500
$7,000
$8,500
$2,500
$1,500
$4,800

$10,000

$15,000
$6,000
$1,200

Total Budget $64,000

3) Mock-up of Marketing Materials

See attached file for a banner mock'up.

* u,,t(
CV-A,L
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4) Marketing Plan

We are expecting over 500,000 unique clicks on our website leading up to Wee

WhiskeyFest.Withourwebsite,socialmedia,printanddigitalmedia,weareexpecting
an ad reach of 750,000. We will be sending out exclusive emails to our growing list of

subscribersandwillbeadvertisingaradiospotlightregular|y,startinginMarch2025.
We will also send targeted ads foiusing on the chicago, Madison, Milwaukee, Rockford

andlocalmarketswithimpressioncountsnearingTSo,0oobetweenourdifferentmedia.

Marketing Breakdown

80% Chicagoland, 6% Milwaukee, 6% Madison, 5% Locally' 37o Rockford

Marketing Budget

Website Modications

ESPN1000 Chicago

Social Media
Wisconn ValleY Media GrouP

Lake 96.1

Print Advertising
(brochures, Posters, banners)

Total

$7,500
$7,000
$8,500
$2,500
$1,500
$4,800

$31,800

Grant Amount Requested $20,000
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5) Ovemight Stays

We are expecting over 500-600 sophisticated guests to attend this festival over a three

day period. Our marketing campaign is primarily focused on the Chicagoland area and

other out of town locations. lf we hit our estimated number of say 500 attendees, we

predict that at least 30% of these guests will be staying overnight. That is equivalent to

roughly 150 bookings. To support this estimate, we have already partnered with local

Lake Geneva Hotels that include Harbor Shores, Bella Vista Suites, Maxwell Mansion,

The Cove and Geneva Lakes Vacation Rentals. All of these hotels currently have room

blocks for the event, and reflected on our festival website. ln addition to our partnered

hotels, we also have links on our lodging page to the following downtown

establishments: Mill Creek lnn, Fairfield lnn & Suites, Comfort lnn, The Baker House,

Geneva Wells Motel, Lake Geneva Lodge and Seven Oaks Bed & Breakfast. The

requested grant from the city would help support our marketing campaign to allow us to

hit our predicted numbers.

Addition al I nform ation

we will be entertaining the type of clientele that Lake Geneva prefers to host, which is

reflected in our ticket prices that range from $125 to $1,095. This festival is meant to be

an annual event in Lake Geneva for years to come and something the city will be proud

of,

We will also be extending all marketing benefits to the City of Lake Geneva

Tourism Commission as if they were a "Blg Playef' parlner. Which include:

. Priority placement of Logo and Link on Fest website

. Level placement of Logo and Link on Fest Partner webpage

. Logo in Fest program

. Logo on Fest welcome banner

. Exclusive Post on Fest Facebook and lnstagram pages

. Four (4) Barrel Strength (VlP Admission) Tickets - $780 value

. Company recognition during Grand Tasting Event

. Priority placement of Logo on all other printed media

. Company shoutout on radio advertisement on WLKG 96 1 FM
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CITY OF LAKE GENEVA

TOURISM COMMISSION

TOURISM PROMOTION GRANT

INFORMATIONAL GUIDE

December 2024
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I. INTRODUCTION:

In 2017, the City of Lake Geneva Common Council passed Ordinance 17-03, creating and 

amending Chapter 70, Sec. 70-55, establishing a Tourism Commission to be responsible for the 

coordination of tourism promotion and tourism development within the City and for ensuring 

that all room tax dollars are spent on tourism promotion and development as defined in 

Wisconsin State Statute 66.0615. As part of the duties, this Commission has established the 

Tourism Promotion Grant Program to fulfill its obligation to support marketing projects, 

including advertising media buys, creation of printed or electronic promotional tourist materials, 

or efforts to recruit conventions, sporting events, or motor coach groups.

The Grants are intended to be provided to applicants that can clearly show their event is 

reasonably likely to generate paid overnight stays by transient tourists at more than one 

establishment on which a room tax is imposed, that are owned by different persons and located 

within the City of Lake Geneva. The Commission intent is to focus on those applicants that can 

demonstrate that likeliness primarily seven days a week during non-peak periods and Sunday to 

Thursday nights during peak periods (Peak periods being Memorial Day through Labor Day, 

non-peak Labor Day through Memorial Day).

II. ELIGIBLE APPLICANTS:

Eligible applicants for the Grant are businesses, non-profits, civic groups, downtown 

promotional entities, and tourism promotion entities who can convey to the Commissions’ 

consensus that their event is reasonably likely to generate paid overnight stays by transient 

tourists within the City. Applicants must demonstrate that their event or promotion opportunity 

has fulfilled the State Statute requirements for the grant expenditures. Tourism Commission 

members shall not be eligible to participate in the program.

Applicants must also state:

 Where is this event physically located?

 What other governmental bodies have been approached for support and what amount has
been received?

 Has the City of Lake Geneva Common Council approved this event taking place? (All
proposed events must be approved by the Council prior to applying for a tourism grant).

Administration of the Grant Fund will be reviewed by the Tourism Commission with final 
approval given by a simple majority of those voting.  The City Administrator shall be responsible
for the day –to-day administration of the Grant Program after Commission approval.
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III. APPLICATION PROCEDURES:
Applications are due and shall be submitted no later than 12: 00 PM (Noon) one week prior to
the Tourism Commission meeting. See City of Lake Geneva website calendar for Tourism
Commission meeting dates.
Businesses that are interested in applying for Grant Funds can download the application from the

City of Lake Geneva website, and submit to the Lake Geneva City Administrator and designee

via email at cityadmin@cityoflakegeneva.gov or mail to the Lake Geneva City Hall, 626 Geneva

Street, Lake Geneva WI 53147.  Applications along with applicable materials are to be marked

as “Promotional Tourism Grant.”

Following submittal of an application to the Commission, the Commission will examine the 

application, approve or deny the application and level of financial support to be granted. As part 

of the application, the commission requires the Tourism Commission logo and its website (link 

or QR Code) to be placed on marketing event/initiative materials including printed materials, 

banners, event websites and all other social media outlets used.

Once the Commission has completed its review of the application, the applicant may be 

informed of any deficiencies and be requested to amend the application, if necessary. Upon 

receipt of the completed application, it will be presented to the Commission for consideration.

As part of the grant approval, the Commission may require room block rental contracts with City

of Lake Geneva hotels (for applicable events) one week prior.

IV. APPROVAL PROCEDURES:

Ten-minute presentations with grant applicants and the Tourism Commission shall take place 

after a grant request has been submitted. Be prepared to explain how you calculated your 

estimate for overnight room stays. The Tourism Commission reserves the right to reject all 

applications or to accept any application which will best serve the interests of the City of Lake 

Geneva and the Tourism Commission.

V. EVENT EXPENSE REIMBURSEMENT PROCEDURES:

Businesses and organizations that have been approved for Grant Funds should indicate the final 

event/initiative date and will be given 45 days from that date to submit their receipts and 

examples of any marketing materials, using the attached form. Approved expenses after the 

event should be emailed to the City of Lake Geneva electronically at 

cityadmin@cityoflakegeneva.gov. The City of Lake Geneva will follow their internal policies in 

regards to reimbursement and documentation needed for reimbursement up to the approved 

amount. Any disputes arising from submission will be reviewed for State law compliance by the 

Lake Geneva City Attorney and the Lake Geneva City Administrator.
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Section 1-Submit for Approval

Cit y of Lake Geneva Touris m Commissi on

Tourism Promotion Gr ant App li cat ion

Revised December 2024

Date Submitted:

Organization: 

Contact Person:

Phone Number:

Street Address: 

City, State, Zip: 

Email Address: 

Name of Event:

Date(s) of Event: 

Jan. 28 
Lake Geneva House of Music and Adams Publishing Group
Chris Buttleman & Robert Ireland

262-374-2808 (Chris) 262-949-6281 Rob  
N3241 County Trunk H
Lake Geneva, WI 53147

Chris@LGHOM.com & robert.ireland@adamspg.com 
Wisconsin Cheese Festival

May 16 to May 18, 2025
Deadline for receipt submittal to the City (45 days after event ending): July 2, 2025

Location of Event:

Type of Event:

Lake Geneva House of Music
Food Festival
(Festival, Cultural, Convention, Tour, Sporting, Other)

Estimated Number of Attendees: 3,000 to 4,000
Have you Applied Before? Yes or No; Explain: Yes. We applied in 2024 for this event.

 Where is this event physically located? (street address and governmental jurisdiction): N3241 
County Trunk H, Lake Geneva, WI 53147
What other governmental bodies have been approached for support and what amount has been 
received? We will be applying for a grant with the town of Geneva Tourism Commission. We 
are waiting for them to have an official application. 

Page 38 of 94



Page 5 of 10

Has the City of Lake Geneva Common Council approved this event taking place?  (All proposed 
events must be approved prior to applying for a tourism grant).  Yes / No_N/A
Estimated Number of Overnight Stays: Target is 450 to 600.
Note: Please explain above how you estimated the number of overnight stays.

Annual Event (Yes/No): Yes
Note: In addition, if chosen, the applicant agrees to include the Tourism Commission logo and its website (link or QR Code) on marketing 

event/initiative materials including printer materials, banners, event websites and all other social media and will be required to provide paid 
receipts, and an evaluation of the results of this promotional effort within 45 days of its completion, which is to include approximate number of 
room nights retained in City of Lake Geneva hotels.

Grant Amount Requested: $25,000

Provide as attachment the following:

1) Event Overview/Description

2) Event Budget (Include how grant funds will be used)

3) Mock-up of all Marketing Material to include the Tourism Commission Logo

4) Marketing plan for the event
5 ) H o w   w i l l   t h i s   g r a n t   g e n e r a t e   o v e r n i g h t   s t a y s   w i t h i n   t h e   C i t y   o f   L a k e   G e n e v a ?
6 ) H o w   d i d   y o u   o r   y o u r   o r g a n i z a t i o n   c a l c u l a t e   t h e   e s t i m a t e d   n u m b e r   o f   o v e r n i g h t   s t a y s   t o   b e

g e n e r a t e d   b y   y o u r   e v e n t ? 
7 ) A n y   o t h e r   h e l p f u l   i n f o r m a t i o n 

* P l e a s e   b e w a r e   t h a t   t h e   a p p l i c a n t   i s   r e q u i r e d   t o   n o t i f y   t h e   C i t y   A d m i n i s t r a t o r   o r   T o u r i s m 
C o m m i s s i o n   C h a i r   p r i o r   t o   m a k i n g   c h a n g e s   t o   t h e   e v e n t   a s   p r o p o s e d   i n   t h i s   g r a n t   a p p l i c a t i o n 
r e g a r d i n g   e v e n t   l o c a t i o n ,   e v e n t s   p l a n n e d ,   e t c .   F a i l u r e   t o   p r o v i d e   n o t i c e   a n d   r e c e i v e   a p p r o v a l   b y   t h e
C i t y   A d m i n i s t r a t o r   o r   t h e   T o u r i s m   C o m m i s s i o n   C h a i r   m a y   i n v a l i d a t e   t h e   g r a n t   a p p r o v a l . 

Please send the completed application with required additional information, one week

prior to meeting, to cityadmin@cityoflakegeneva.gov
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I m p o r t a n t   p o i n t s   f o r   y o u r   g r a n t   p r e s e n t a t i o n   a t 
T o u r i s m   C o m m i s s i o n : 

 P l e a s e   v e r i f y   p e r m i t t i n g   r e q u i r e m e n t s   w i t h   t h e   C i t y   o f   L a k e   G e n e v a   * T o u r i s m   G r a n t   
A p p l i c a t i o n s   w i l l   n o t   b e   c o n s i d e r e d   u n t i l   a n y   r e q u i r e d   p e r m i t s   o r   a p p r o v a l s   b y   t h e   
C i t y   C o u n c i l   a r e   o b t a i n e d . 

 P l e a s e   b e   p r e p a r e d   t o   a d d r e s s   t h e   i t e m s   o u t l i n e d   o n   p a g e   f o u r   o f   t h i s   p a c k e t   w h e n   
p r e s e n t i n g   t o   t h e   T o u r i s m   C o m m i s s i o n . 

 I f   y o u   a r e   g o i n g   t o   b r i n g   p r i n t e d   m a t e r i a l s   t o   t h e   m e e t i n g   a s   p a r t   o f   y o u r   
p r e s e n t a t i o n ;   b r i n g   s e v e n   ( 7 )   c o p i e s ,   s o   a l l   m e m b e r s   o f   t h e   T o u r i s m   C o m m i s s i o n   a n d 
t h e   m e e t i n g   r e c o r d e r   w i l l   h a v e   c o p i e s . 

 P r e s e n t a t i o n s   s h o u l d   n o t   l a s t   m o r e   t h a n   t e n   ( 1 0 )   m i n u t e s .   A d d i t i o n a l   t i m e   i s   r e s e r v e d   
f o r   m e m b e r s   o f   t h e   T o u r i s m   C o m m i s s i o n   t o   a s k   q u e s t i o n s   o f   t h e   a p p l i c a n t . 

 I f   y o u   i n t e n d   t o   p r e s e n t   a n y   d i g i t a l   m a t e r i a l s   t o   t h e   C o m m i s s i o n ,   y o u   m u s t   p r o v i d e   
t h o s e   t o   t h e   C i t y   A d m i n i s t r a t o r   o n e   w e e k   p r i o r   t o   t h e   m e e t i n g . 
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S e c t i o n   2 - S u b m i t   F o r   R e i m b u r s e m e n t / F i n a l   E v a l u a t i o n 

City of Lake Geneva Tourism Commission Reimbursement Form

Name: ________________________________________________________________________

Organization Name: _____________________________________________________________

Payment made Payable to: _______________________________________________________

Remittance Address: ____________________________________________________________

Contact Phone #: ______________________ Email: ___________________________________

 Please use the table below to list invoices for reimbursement; remember to attach 
copies of paid invoices for verification.   R e i m b u r s e m e n t   f o r m s   n e e d   t o   i n c l u d e   t h e   
G r a n t   E v a l u a t i o n   F o r m   b e f o r e   g r a n t   f u n d s   w i l l   b e   r e l e a s e d . 

Invoice Date Invoice # Vendor Name Purchase Description Purchase Amount Date Paid
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Invoice Date Invoice # Vendor Name Purchase Description Purchase Amount Date Paid

Page 42 of 94



Page 9 of 10

City of Lake Geneva Tourism Commission

I m p o r t a n t   p o i n t s   b e f o r e   s u b m i t t i n g   y o u r   i n v o i c e s   t o   t h e 
T o u r i s m   C o m m i s s i o n   f o r   r e i m b u r s e m e n t : 

 A l l   r e i m b u r s a b l e   e x p e n s e s   m u s t   b e   l i s t e d   o n   t h e   a t t a c h e d   R e i m b u r s e m e n t   F o r m   a n d   
s u b m i t t e d   t o   t h e   C i t y   A d m i n i s t r a t o r   a t   o n e   t i m e     

 A l l   r e i m b u r s a b l e   e x p e n s e s   m u s t   b e   s u b m i t t e d   t o   t h e   C i t y   n o   l a t e r   t h a n   f o r t y - f i v e   ( 4 5 )   
c o n s e c u t i v e   d a y s   a f t e r   t h e   e v e n t ;   n o t   b u s i n e s s   d a y s 

 A l l   e x p e n s e s   t o   b e   r e i m b u r s e d   m u s t   h a v e   a n   a c t u a l   r e c e i p t   i n c l u d e d 

 A l l   r e i m b u r s a b l e   r e c e i p t s   m u s t   b e   m a r k e d   “ p a i d ”   b y   t h e   v e n d o r 

 Y o u   m u s t   u s e   t h e   T o u r i s m   C o m m i s s i o n   R e i m b u r s e m e n t   F o r m   p r o v i d e .     T h e   f o r m   
m u s t   c o r r e l a t e   e x a c t l y   w i t h   t h e   i n d i v i d u a l   r e c e i p t s   t h a t   a r e   a t t a c h e d . 

 R e i m b u r s e m e n t   f o r m s   n e e d   t o   i n c l u d e   t h e   G r a n t   E v a l u a t i o n   F o r m   b e f o r e   g r a n t   f u n d s   
w i l l   b e   r e l e a s e d . 

U n d e r   n o   c i r c u m s t a n c e s   w i l l   t h e   T o u r i s m   C o m m i s s i o n   r e i m b u r s e   i n v o i c e s   s u b m i t t e d   w h i c h   
e x c e e d   t h e   a m o u n t   a p p r o v e d . 
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City of Lake Geneva Tourism Commission

Grant Evaluation Form

The City of Lake Geneva Tourism Commission provided funds for your organization’s promotional 

efforts.  As required by our guidelines, in return for our investment, you must provide an evaluation of the

results of this promotional effort within forty-five (45) days of its completion.  This shall be remitted 

along with marketing materials and paid receipts before grant dollars will be authorized and distributed.  

Please note that evaluations will be reviewed when consideration of future grants are requested by your 

organization.  Forward all of the required information to: 

cityadmin@cityoflakegeneva.gov

or mail to

City of Lake Geneva

626 Geneva Street

Lake Geneva, WI  53147

1.  Provide a final media synopsis that includes the following information
a. Number of customer responses generated from type of media utilized
b. What media did you use in your use in your campaign?
c. What were your target markets?

2. In your grant application you listed estimated number of attendees.  What were your actual 
results? 

3. In your grant application you listed estimated number of overnight stays.  Please estimate 
approximate number of City of Lake Geneva hotel room nights booked and how that estimate 
was attained.

4. Provide an income and expense statement to include actual paid receipts.  Any items that are 
grouped together in a category (I.e. contributions cash or in-kind trade) must be detailed on a 
separate sheet. 

5. Please include any additional information you would consider pertinent in summarizing your 
promotion/event.

Name: ________________________________ Date: __________________________

Name of Organization: ____________________________________________________

Email: _________________________________ Phone: _________________________
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Marketing Grant Application for the Inaugural Wisconsin Cheese Festival  
to be held Friday, May 16, Saturday, May 17, and Sunday,  May 18, 2025

 
 
Overview 
The Lake Geneva House of Music is planning the second annual Wisconsin Cheese Festival, 
which will be held Friday, May 16, Saturday, May 17, and Sunday, May 18, at the Lake Geneva 
House of Music. Cheese artisans will be invited to the event to sell freshly-prepared meals, 
enjoy a plethora of free Wisconsin cheese samples, specialty cheese items for later 
consumption and cheese-related items. While dining at the festival, patrons will be able to enjoy 
live bluegrass, newgrass, Americana, and alt-country music. We are also looking at installing 
fun, family-friendly contests throughout the event. We plan to bring back our Cheese Sculptor, 
Cheese Bingo, and Wine & Cheese Trivia. The venue is planning a contests between the 
cheese vendors. 
 
The Lake Geneva House of Music is an established entertainment venue and enjoys the 
appropriate licensing to serve wine, beer and spirits, which will also be available at the festival. 
The Wisconsin Cheese Festival will be a family-friendly event.  
 
About the organization 
The Lake Geneva House of Music has successfully hosted multiple live music and food events 
including Taco Fest and Jazz Fest. It also has recently expanded its physical footprint to include 
additional parking.  
 
Media and Marketing Partner 
For this event, The Lake Geneva House of Music is partnering with APG Southern Wisconsin. 
APG Southern Wisconsin is a full-service marketing firm with print products and websites across 
southeastern Wisconsin. The print products include The Walworth County SmartShop, The 
Janesville Gazette, The Beloit Daily News and additional newspapers that span across Dane, 
Jefferson, Columbia, Dodge and Rock counties. Leading the charge for APG is its Director of 
Business Development, Robert Ireland. In a previous role, Robert Ireland has been the main 
media buyer and involved with the marketing in successful events in Walworth, Kenosha, 
Racine, Rock and Jefferson counties.  
 
Estimated Attendance 
Last year the Wisconsin Cheese Festival drove about 2,500 people to The Lake Geneva House 
of Music. Last year, about 60% of our attendees drove more than 30 miles to attend the event. 
We estimate that about 15% of the attendees stayed in hotels. Based on that math, we estimate 
about 400 people had at least one overnight stay.   
 
This year we would like to bring attendance up to between 3,000 and 4,000 people. That would 
drive between 450 and 600 overnight stays. 
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Marketing Plan 
All of the money from the marketing grant will be served in the northern Chicago suburbs and 
the Madison markets. The marketing strategy will specifically target individuals who have a 
propensity to travel, who enjoy cheese, music and attending festivals.  
 
Target Market Tactic Costs Notes 

Chicago & 
Madison Website Updates $500  

Chicago & 
Madison SEM $2,500  

Chicago & 
Madison 

Videography & Video 
Production $2,500 Includes two days of filming and video 

Chicago & 
Madison Retargeting Ads $200 Served to past web site visitors 

Chicago Facebook & Instagram $6,300  

Madison Facebook & Instagram $4,000  

Chicago TikTok $1,750 
Will switch to YouTube or SnapChat if ban is 
still in place 

Madison TikTok $1,000 
Will switch to YouTube or SnapChat if ban is 
still in place 

Chicago 
100K Targeted Emails & 
Redrop $2,500  

Madison 
50K Targeted Emails & 
Redrop $1,250  

Chicago & 
Madison Printing Material $1,000  

Chicago & 
Madison 

Grass Root /Influencer 
Marketing $1,500 

Independent influencer/marketer targeting 
desired areas 

Total  $25,000  

 
None of the above impressions include inventory on APG owned sites. 
 
We plan on running the targeted ads in the northern Chicago suburbs and the Madison area. 
 
Added-Value 
With the Lake Geneva House of Music partnering with APG, we will provide added value 
advertising that will benefit the city and LGHOM.  

 

●​ APGSOWI will provide the following: 
○​ 20,000 digital impressions on APGSOWI-owned websites. 
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○​ Half-page print ads in the Walworth County SmartShop for four weeks leading up 
to the event. 

○​ This marketing occurs four weeks prior to the event.  
○​ Three sponsored articles in the Janesville Gazette and Beloit Daily News in the 

month prior to the event. 

 
The creative assets will be similar to last year. To review, please visit the following websites: 
 
Website:  
https://www.cheesefestwi.com/ 
 
 
Social Media Examples:  
https://adamspg.brandcdn.com/crtv/get_adset/VGxSQmVVMVVaM3BOYW1zOQ==/The-Wisco
nsin-Cheese-FestSocial-Cheese-Fest-Video04.16.2024.21.33.15v1 
 
Retargeting Ads: 
https://adamspg.brandcdn.com/crtv/get_adset/VGtSSk5FNVVVWGxQVkZrOQ==/The-Wisconsi
n-Cheese-Fest2024-Targeted-Display02.27.2024.20.06.48v2 
 
TikTok 
https://www.tiktok.com/@lghom/video/7367067710716415274 
 
 
 
 
 
Thank you for your consideration. Additional questions can be directed to Robert Ireland at 
robert.ireland@adamspg.com. 
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CITY OF LAKE GENEVA

TOURISM COMMISSION

TOURISM PROMOTION GRANT

INFORMATIONAL GUIDE

December 2024
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I. INTRODUCTION:

In 2017, the City of Lake Geneva Common Council passed Ordinance 17-03, creating and 

amending Chapter 70, Sec. 70-55, establishing a Tourism Commission to be responsible for the 

coordination of tourism promotion and tourism development within the City and for ensuring 

that all room tax dollars are spent on tourism promotion and development as defined in 

Wisconsin State Statute 66.0615. As part of the duties, this Commission has established the 

Tourism Promotion Grant Program to fulfill its obligation to support marketing projects, 

including advertising media buys, creation of printed or electronic promotional tourist materials, 

or efforts to recruit conventions, sporting events, or motor coach groups.

The Grants are intended to be provided to applicants that can clearly show their event is 

reasonably likely to generate paid overnight stays by transient tourists at more than one 

establishment on which a room tax is imposed, that are owned by different persons and located 

within the City of Lake Geneva. The Commission intent is to focus on those applicants that can 

demonstrate that likeliness primarily seven days a week during non-peak periods and Sunday to 

Thursday nights during peak periods (Peak periods being Memorial Day through Labor Day, 

non-peak Labor Day through Memorial Day).

II. ELIGIBLE APPLICANTS:

Eligible applicants for the Grant are businesses, non-profits, civic groups, downtown 

promotional entities, and tourism promotion entities who can convey to the Commissions’ 

consensus that their event is reasonably likely to generate paid overnight stays by transient 

tourists within the City. Applicants must demonstrate that their event or promotion opportunity 

has fulfilled the State Statute requirements for the grant expenditures. Tourism Commission 

members shall not be eligible to participate in the program.

Applicants must also state:

 Where is this event physically located?

 What other governmental bodies have been approached for support and what amount has
been received?

 Has the City of Lake Geneva Common Council approved this event taking place? (All
proposed events must be approved by the Council prior to applying for a tourism grant).

Administration of the Grant Fund will be reviewed by the Tourism Commission with final 
approval given by a simple majority of those voting.  The City Administrator shall be responsible
for the day –to-day administration of the Grant Program after Commission approval.
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III. APPLICATION PROCEDURES:
Applications are due and shall be submitted no later than 12: 00 PM (Noon) one week prior to
the Tourism Commission meeting. See City of Lake Geneva website calendar for Tourism
Commission meeting dates.
Businesses that are interested in applying for Grant Funds can download the application from the

City of Lake Geneva website, and submit to the Lake Geneva City Administrator and designee

via email at cityadmin@cityoflakegeneva.gov or mail to the Lake Geneva City Hall, 626 Geneva

Street, Lake Geneva WI 53147.  Applications along with applicable materials are to be marked

as “Promotional Tourism Grant.”

Following submittal of an application to the Commission, the Commission will examine the 

application, approve or deny the application and level of financial support to be granted. As part 

of the application, the commission requires the Tourism Commission logo and its website (link 

or QR Code) to be placed on marketing event/initiative materials including printed materials, 

banners, event websites and all other social media outlets used.

Once the Commission has completed its review of the application, the applicant may be 

informed of any deficiencies and be requested to amend the application, if necessary. Upon 

receipt of the completed application, it will be presented to the Commission for consideration.

As part of the grant approval, the Commission may require room block rental contracts with City

of Lake Geneva hotels (for applicable events) one week prior.

IV. APPROVAL PROCEDURES:

Ten-minute presentations with grant applicants and the Tourism Commission shall take place 

after a grant request has been submitted. Be prepared to explain how you calculated your 

estimate for overnight room stays. The Tourism Commission reserves the right to reject all 

applications or to accept any application which will best serve the interests of the City of Lake 

Geneva and the Tourism Commission.

V. EVENT EXPENSE REIMBURSEMENT PROCEDURES:

Businesses and organizations that have been approved for Grant Funds should indicate the final 

event/initiative date and will be given 45 days from that date to submit their receipts and 

examples of any marketing materials, using the attached form. Approved expenses after the 

event should be emailed to the City of Lake Geneva electronically at 

cityadmin@cityoflakegeneva.gov. The City of Lake Geneva will follow their internal policies in 

regards to reimbursement and documentation needed for reimbursement up to the approved 

amount. Any disputes arising from submission will be reviewed for State law compliance by the 

Lake Geneva City Attorney and the Lake Geneva City Administrator.
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Section 1-Submit for Approval

Cit y of Lake Geneva Touris m Commissi on

Tourism Promotion Gr ant App li cat ion

Revised December 2024

Date Submitted:

Organization: 

Date(s) of Event: 

Jan. 28, 2025
Lake Geneva House of Music & Adams Publishing Group
Chris Buttleman & Robert Ireland

Contact Person: 262-374-2808 (Chris) 262-949-6281
Phone Number:

Street Address: N3241 County Trunk H
Lake Geneva, WI 53147

City, State, Zip: 

Email Address: Chris@LGHOM.com & robert.ireland@adamspg.com 
Name of Event:  Lake Geneva Taco Fest 2025

Sept. 12, Sept. 13 and Sept. 14, 2025
 _________________________________________________________ 
Oct. 29, 2025

Deadline for receipt submittal to the City (45 days after event ending): ___________________

Location of Event:

Type of Event:
N3241 County Trunk H
Lake Geneva, WI 53147

Estimated Number of Attendees: 3,000 to 4,000
Have you Applied Before? Yes or No; Explain: Yes. APG and LGHOM applied together in 2024. 
LGHOM applied with a different partner in 2021, 2022 and 2023.  

Where is this event physically located? (street address and governmental jurisdiction): 
N3241 County Trunk H, Lake Geneva WI 53147 Governmental Jurisdiction: Town of Geneva

What other governmental bodies have been approached for support and what amount has been 
received? We will be applying for a grant with the Town of Geneva Tourism Commission. We are 
waiting for them to have an official application.
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Has the City of Lake Geneva Common Council approved this event taking place?  (All proposed

 events must be approved prior to applying for a tourism grant).  Yes / No N/A

Estimated Number of Overnight Stays: Target is 450 to 600.
Note: Please explain above how you estimated the number of overnight stays.

Annual Event (Yes/No): Yes
Note: In addition, if chosen, the applicant agrees to include the Tourism Commission logo and its website (link or QR Code) on marketing 

event/initiative materials including printer materials, banners, event websites and all other social media and will be required to provide paid 
receipts, and an evaluation of the results of this promotional effort within 45 days of its completion, which is to include approximate number of 
room nights retained in City of Lake Geneva hotels.

Grant Amount Requested: $25,000

Provide as attachment the following:

1) Event Overview/Description

2) Event Budget (Include how grant funds will be used)

3) Mock-up of all Marketing Material to include the Tourism Commission Logo

4) Marketing plan for the event
5 ) H o w   w i l l   t h i s   g r a n t   g e n e r a t e   o v e r n i g h t   s t a y s   w i t h i n   t h e   C i t y   o f   L a k e   G e n e v a ?
6 ) H o w   d i d   y o u   o r   y o u r   o r g a n i z a t i o n   c a l c u l a t e   t h e   e s t i m a t e d   n u m b e r   o f   o v e r n i g h t   s t a y s   t o   b e

g e n e r a t e d   b y   y o u r   e v e n t ? 
7 ) A n y   o t h e r   h e l p f u l   i n f o r m a t i o n

* P l e a s e   b e w a r e   t h a t   t h e   a p p l i c a n t   i s   r e q u i r e d   t o   n o t i f y   t h e   C i t y   A d m i n i s t r a t o r   o r   T o u r i s m 
C o m m i s s i o n   C h a i r   p r i o r   t o   m a k i n g   c h a n g e s   t o   t h e   e v e n t   a s   p r o p o s e d   i n   t h i s   g r a n t   a p p l i c a t i o n 
r e g a r d i n g   e v e n t   l o c a t i o n ,   e v e n t s   p l a n n e d ,   e t c .   F a i l u r e   t o   p r o v i d e   n o t i c e   a n d   r e c e i v e   a p p r o v a l   b y   t h e
C i t y   A d m i n i s t r a t o r   o r   t h e   T o u r i s m   C o m m i s s i o n   C h a i r   m a y   i n v a l i d a t e   t h e   g r a n t   a p p r o v a l . 

Please send the completed application with required additional information, one week

prior to meeting, to cityadmin@cityoflakegeneva.gov
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I m p o r t a n t   p o i n t s   f o r   y o u r   g r a n t   p r e s e n t a t i o n   a t 
T o u r i s m   C o m m i s s i o n : 

 P l e a s e   v e r i f y   p e r m i t t i n g   r e q u i r e m e n t s   w i t h   t h e   C i t y   o f   L a k e   G e n e v a   * T o u r i s m   G r a n t
A p p l i c a t i o n s   w i l l   n o t   b e   c o n s i d e r e d   u n t i l   a n y   r e q u i r e d   p e r m i t s   o r   a p p r o v a l s   b y   t h e 
C i t y   C o u n c i l   a r e   o b t a i n e d . 

 P l e a s e   b e   p r e p a r e d   t o   a d d r e s s   t h e   i t e m s   o u t l i n e d   o n   p a g e   f o u r   o f   t h i s   p a c k e t   w h e n
p r e s e n t i n g   t o   t h e   T o u r i s m   C o m m i s s i o n . 

 I f   y o u   a r e   g o i n g   t o   b r i n g   p r i n t e d   m a t e r i a l s   t o   t h e   m e e t i n g   a s   p a r t   o f   y o u r 
p r e s e n t a t i o n ;   b r i n g   s e v e n   ( 7 )   c o p i e s ,   s o   a l l   m e m b e r s   o f   t h e   T o u r i s m   C o m m i s s i o n   a n d
t h e   m e e t i n g   r e c o r d e r   w i l l   h a v e   c o p i e s . 

 P r e s e n t a t i o n s   s h o u l d   n o t   l a s t   m o r e   t h a n   t e n   ( 1 0 )   m i n u t e s .   A d d i t i o n a l   t i m e   i s   r e s e r v e d
f o r   m e m b e r s   o f   t h e   T o u r i s m   C o m m i s s i o n   t o   a s k   q u e s t i o n s   o f   t h e   a p p l i c a n t . 

 I f   y o u   i n t e n d   t o   p r e s e n t   a n y   d i g i t a l   m a t e r i a l s   t o   t h e   C o m m i s s i o n ,   y o u   m u s t   p r o v i d e
t h o s e   t o   t h e   C i t y   A d m i n i s t r a t o r   o n e   w e e k   p r i o r   t o   t h e   m e e t i n g . 
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S e c t i o n   2 - S u b m i t   F o r   R e i m b u r s e m e n t / F i n a l   E v a l u a t i o n 

City of Lake Geneva Tourism Commission Reimbursement Form

Name: ________________________________________________________________________

Organization Name: _____________________________________________________________

Payment made Payable to: _______________________________________________________

Remittance Address: ____________________________________________________________

Contact Phone #: ______________________ Email: ___________________________________

 Please use the table below to list invoices for reimbursement; remember to attach 
copies of paid invoices for verification.   R e i m b u r s e m e n t   f o r m s   n e e d   t o   i n c l u d e   t h e   
G r a n t   E v a l u a t i o n   F o r m   b e f o r e   g r a n t   f u n d s   w i l l   b e   r e l e a s e d . 

Invoice Date Invoice # Vendor Name Purchase Description Purchase Amount Date Paid
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Invoice Date Invoice # Vendor Name Purchase Description Purchase Amount Date Paid
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City of Lake Geneva Tourism Commission

I m p o r t a n t   p o i n t s   b e f o r e   s u b m i t t i n g   y o u r   i n v o i c e s   t o   t h e 
T o u r i s m   C o m m i s s i o n   f o r   r e i m b u r s e m e n t : 

 A l l   r e i m b u r s a b l e   e x p e n s e s   m u s t   b e   l i s t e d   o n   t h e   a t t a c h e d   R e i m b u r s e m e n t   F o r m   a n d   
s u b m i t t e d   t o   t h e   C i t y   A d m i n i s t r a t o r   a t   o n e   t i m e     

 A l l   r e i m b u r s a b l e   e x p e n s e s   m u s t   b e   s u b m i t t e d   t o   t h e   C i t y   n o   l a t e r   t h a n   f o r t y - f i v e   ( 4 5 )   
c o n s e c u t i v e   d a y s   a f t e r   t h e   e v e n t ;   n o t   b u s i n e s s   d a y s 

 A l l   e x p e n s e s   t o   b e   r e i m b u r s e d   m u s t   h a v e   a n   a c t u a l   r e c e i p t   i n c l u d e d 

 A l l   r e i m b u r s a b l e   r e c e i p t s   m u s t   b e   m a r k e d   “ p a i d ”   b y   t h e   v e n d o r 

 Y o u   m u s t   u s e   t h e   T o u r i s m   C o m m i s s i o n   R e i m b u r s e m e n t   F o r m   p r o v i d e .     T h e   f o r m   
m u s t   c o r r e l a t e   e x a c t l y   w i t h   t h e   i n d i v i d u a l   r e c e i p t s   t h a t   a r e   a t t a c h e d . 

 R e i m b u r s e m e n t   f o r m s   n e e d   t o   i n c l u d e   t h e   G r a n t   E v a l u a t i o n   F o r m   b e f o r e   g r a n t   f u n d s   
w i l l   b e   r e l e a s e d . 

U n d e r   n o   c i r c u m s t a n c e s   w i l l   t h e   T o u r i s m   C o m m i s s i o n   r e i m b u r s e   i n v o i c e s   s u b m i t t e d   w h i c h   
e x c e e d   t h e   a m o u n t   a p p r o v e d . 
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City of Lake Geneva Tourism Commission

Grant Evaluation Form

The City of Lake Geneva Tourism Commission provided funds for your organization’s promotional 

efforts.  As required by our guidelines, in return for our investment, you must provide an evaluation of the

results of this promotional effort within forty-five (45) days of its completion.  This shall be remitted 

along with marketing materials and paid receipts before grant dollars will be authorized and distributed.  

Please note that evaluations will be reviewed when consideration of future grants are requested by your 

organization.  Forward all of the required information to: 

cityadmin@cityoflakegeneva.gov

or mail to

City of Lake Geneva

626 Geneva Street

Lake Geneva, WI  53147

1. Provide a final media synopsis that includes the following information
a. Number of customer responses generated from type of media utilized
b. What media did you use in your use in your campaign?
c. What were your target markets?

2. In your grant application you listed estimated number of attendees.  What were your actual
results?

3. In your grant application you listed estimated number of overnight stays.  Please estimate
approximate number of City of Lake Geneva hotel room nights booked and how that estimate
was attained.

4. Provide an income and expense statement to include actual paid receipts.  Any items that are
grouped together in a category (I.e. contributions cash or in-kind trade) must be detailed on a
separate sheet.

5. Please include any additional information you would consider pertinent in summarizing your
promotion/event.

Name: ________________________________ Date: __________________________

Name of Organization: ____________________________________________________

Email: _________________________________ Phone: _________________________

Page 57 of 94

mailto:cityadmin@cityoflakegeneva.gov


Marketing Grant Application for the fourth Annual Lake Geneva TacoFest  
to be held Friday, Sept. 12, 2024, Saturday, Sept. 13, 2024 and Sunday, Sept 14, 2024. 

 
 
Overview 
The Lake Geneva House of Music is planning the fifth annual Lake Geneva TacoFest, which will 
be held Friday, Sept. 12, Saturday, Sept. 13 and Sunday, Sept. 14 at the Lake Geneva House of 
Music. Taco trucks throughout the midwest will serve authentic cuisine throughout the weekend. 
We also plan on continuing our Jalapeno eating contest and our Hot Pepper Eating Contest.  
 
The annual attendance for the first four years of the event would average about 3,500 ticket 
purchasers. Last year was a bit of a down year and we up to grow it in 2025 by reaching out to 
the Madison market.  
 
The Lake Geneva House of Music is an established entertainment venue and enjoys the 
appropriate licensing to serve wine, beer and spirits, which will all be available at the festival. 
Lake Geneva Taco Fest will be a family-friendly event.  
 
The Lake Geneva House of Music and APG Southern Wisconsin will continue to partner to host 
the event.  
 
About the organization 
The Lake Geneva House of Music has successfully hosted multiple live music and food events 
including Taco Fest and Cheese Fest. It also has recently expanded its physical footprint to 
include additional parking.  
 
Media and Marketing Partner 
For this event, The Lake Geneva House of Music is partnering with APG Southern Wisconsin. 
APG Southern Wisconsin is a full-service marketing firm with print products and websites across 
southeastern Wisconsin. The print products include The Walworth County SmartShop, The 
Janesville Gazette, The Beloit Daily News and additional newspapers that span across Dane, 
Jefferson, Columbia, Dodge and Rock counties. Leading the charge for APG is its Director of 
Business Development, Robert Ireland. In a previous role, Robert Ireland has been the main 
media buyer and involved with the marketing in successful events in Walworth, Kenosha, 
Racine, Rock and Jefferson counties.  
 
Estimated Attendance 
Our goal for 2025 is to drive 3,000 to 4,000 people to the event. We drew about 2,500 to the 
event in 2024.  
 
Marketing Plan 
Most of the funding from the marketing grant will be served in the northern Chicago suburbs and 
the Madison market. The marketing strategy will specifically target individuals who have a 
propensity to travel. The SEM budget will cover a larger geographic area, including Madison 
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and Milwaukee. In order to reach a more diverse audience, we will serve ads in both English 
and Spanish.  
 
 
Target 
Market Tactic Language Costs Notes 

Chicago & 
Madison Website Updates English $500  

Chicago & 
Madison SEM English $2,500  

Chicago & 
Madison 

Videography & Video 
Production Bi-lingual $2,850 

Includes two days of filming and 
English and Spanish Language Videos 

Chicago & 
Madison Retargeting Ads English $200 Served to past web site visitors 

Chicago Facebook & Instagram English $3,800  

Chicago Facebook & Instagram Spanish $2,000  

Madison Facebook & Instagram English $3,000  

Madison Facebook & Instagram Spanish $1,000  

Chicago TikTok English $1,900 
Will switch to YouTube or SnapChat if 
ban is in place 

Madison YouTube 
English & 

Spanish $1,000 Budget will be split 50/50 

Chicago 
100K Targeted Emails 
& Redrop English $2,500  

Madison 
50K Targeted Emails & 
Redrop English $1,250  

Chicago & 
Madison Printing Material Bi-lingual $1,000  

Chicago & 
Madison 

Grass Root /Influencer 
Marketing Bi-lingual $1,500 

Independent influencer/marketer 
targeting desired areas 

Total   $25,000  

 
 
None of the above impressions include inventory on APG owned sites. 
 
We plan on running the targeted ads in the northern Chicago suburbs and the Madison area. 
 
Added-Value 
With the Lake Geneva House of Music partnering with APG, we will provide added value 
advertising that will benefit the city and LGHOM.  
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●​ APGSOWI will provide the following: 
○​ 20,000 digital impressions on APGSOWI-owned websites. 
○​ Half-page print ads in the Walworth County SmartShop for four weeks leading up 

to the event. 
○​ This marketing occurs four weeks prior to the event.  
○​ Three sponsored articles in the Janesville Gazette and Beloit Daily News in the 

month prior to the event. 

 
The creative assets will be similar to last year. To review, please visit the following websites: 
 
 
Website:  
https://www.lgtacofest.com/ 
 
Spanish Language Video: 
https://adamspg.brandcdn.com/crtv/get_adset/VG5wck1FNUVUVEZOVkZVOQ==/Lake-Ge
neva-Taco-FestSpanish-Language-202408.03.2024.02.44.59v5 
 
English Language Video 
https://adamspg.brandcdn.com/crtv/get_adset/VG5wck1FNUVTVFJOZWxVOQ==/Lake-Ge
neva-Taco-FestEnglish-Language-TacoFest-202407.25.2024.20.03.08v5 
 
TikTok Video 
https://www.tiktok.com/@lghom/video/7410500952194600235 
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